
D e s i g n  L e a d

P. S .  A l s o  s k i l l e d  i n  c r i m e  a g a i n s t  p l a n t s ,

h o a r d i n g  b o o k s  a n d  s t a r  g a z i n g .

Wo r k

www.lemonwithapinchofsalt.com

Hello. I am

O v e r  8 . 5  y e a r s  o f  ex p e r i e n c e  i n  c r a f t i n g  c r e a t i v e s  

a n d  c a m p a i g n s  a c r o s s  i n te g r a te d  a d v e r t i s i n g  

d o m a i n s  fo r  b r a n d s  a c r o s s  v a r i o u s  c a te g o r i e s .  

E x p e r i e n c e  i n  l e a d i n g  te a m s  a n d  c o l l a b o r a t i o n s  i n  

b r a n d i n g ,  d e s i g n  a n d  a r t  d i r e c t i o n .  A  p a s s i o n  fo r  

d e s i g n  l e d  b y  r a t i o n a l  a n d  f r e s h  a p p r o a c h  w i t h  

u tm o s t  a t te n t i o n  to  d e t a i l .  



8.5

Contract Avertising

(Masters in Advertising and
Marketing Management)

INTERN

SOFWARE ENGINEER

VISUALISER

ART DIRECTOR

CREATIVE PARTNER

M.A.M.M

Cogwheel studios

Wipro

B.sc(h) Computer Science

Unlimited Fashion

Ensure - AbbottHDFC LIFE
Godrej CintholWhatsapp  Meta  Instagram

Asian paints

Slurrpfarm

Welspun
Raychem ArrowITC Sansui

JioSaavn

Kelvinator

DailyhuntNetflix

YEARS

WYP

Work Experience

Brands i have worked on

2012

2012

2015

2016

2016

2018

2019

2022

2023

SENIOR  CREATIVE PARTNERCreativeland Asia

Creativeland Asia

DESIGN LEAD OCT 2022 -  JAN 23Wholsum Foods

2024 DESIGN LEAD AUG 2023 -  PRESENTWife India

1  YEAR

2 YEARS (2016-17 )

3 .5  YEARS 

1  YEAR (2012-13)

POST GRADUATION

GRADUATION

2 MONTHS
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(APRIL 2019
-  SEP 2022)
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What makes a good
ART DIRECTOR

(not to over sell)
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the person responsible
for overseeing the
artistic aspects of a
film, publication, or
other  production.

super human

creative

un
de
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everything

how do you expect
churning out 50 artworks,
5 videos and managing
the client servcing tantrums
in one day

when the client
feedback ranges
from ‘i don’t know
what‘s wrong’ to
‘make it jazzy’ you
forget artistic and
do ‘what works
for the brand’.

print ad, brand book,
logo, post, banner,
film, story, video,
leaflet, billboard,
interactive ad,
outdoor, in-store,
bumper, backdrop,
tada, tada tada.....

‘you know when you meet
a copy writer and tell him
he is not a creative or 
an art director he is from art
department’ well you
just found out how not to 
be in their good books.

5

always hungry
for more
more work? nah?
strive for perfection?
everything alligned?
kerning and leading
perfect? or i guess 
just  more snacks,

divyasaini16@gmail.com
8447369138

Looking for someone like that?


